Nicholas J Webb

FUTURIST & INNOVATION EXPERT

Are you ready to take your creative ideas from 'incremental to 'disruptive’ or even ‘destructive’? Nick Webb just spoke to one of our teams and I
eft the group inspired and eager to break our normal conventions. He's right when he says Innovation is not a bumper sticker - you have to do
something to make it come to life. Cal Austin Regional Director - Pfizer Innovation @

Why Nicholasisyour  choice

Your audience demands an innovation speaker who is not merely a theorist but a
real-world expert who walks the walk. Nicholas Webb is a multi-award-winning inventor,
best-selling author, innovation professor, and the director for the Center for Innovation at
WesternU, one of the country’s top medical schools. He is also the CEO of Lassen
Scientific Inc., a management consulting firm that provides innovation management
consulting services and training to the best brands in the world.

Innovation Topics

How the best organizations in the world leverage the speed and depth of disruption
to drive sustainable growth and value.

In order to drive a world-class organization, you need to build collaborative enterprises
that drive growth, innovation, customer value, and quality of work life.

Four key trends will drive the future: disruptive innovation, connection architecture,
consumerization, and new economic models. Understand and leverage these trends
to drive growth and enterprise value.

Nicholas is A Number One Bestselling Author. -
Fi\;STarH:md

Number One Best-Selling hook

Published by the largest book publishers in the world, Nicholas has a
massive body of knowledge from his research. His books include his BDUk now a"d gm d
best-selling books, The Innovation Playbook, The Digital Innovation Playbook, I:HEE D|g“a| BUI]k
What Great Leaders Know, and his most recent Five Star Rated, Number One

Best-Selling book, What Customers Crave. (BreakEI'S) fl]l‘ vuur
entire audience

HATCLIENTS ARE SAYING..

presentation was VERY well F eceived!”

ette F., Director of Sales Operations / Cigna

gotr aVing reviews, including from the global head of R&D

dhead of quality, who were all in the room.” David Lee, Baxalta

Blas webb's talk os o Feligious experience.
CIZIng talk. carial yons, VP Marketing / Lillibridge Healthcare Services, Inc.

best speaker out of all the years of our event!”

Ve, Marketing Service Manager / Limelight Networks

ek Webb boldly debunks common myths about innovation
@S not afraid to use children, pumpkins, or massages to do it” Susan Obermeier
iaition of Strategic Planners / 2013 Co-Chair Speakers Committee

Trusted by The Best Brands In The World
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Nicholas Webb

Nicholas Webb customizes his talks to fit the
unique and special needs of your organization and
event strategy. You should never hire a speaker
without first asking the tough questions about their
expertise and the talk strategy.

Book your no obligation consultation with
Nicholas today.



